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Dentist

Medical doctor

Annual physical

Eye doctor/Laser vision
Women's health care
Veterinarian
Chiropractor

Pediatric care

Donate blood/Blood Bank
Orthodontist
Counseling services
Well-baby care

Weight loss

Physical therapy
Pregnancy/OB care
Alternative care
Acupuncture

Hearing aid

Buy/rent medical equip.
Elective surgery
Cosmetic surgery
Geriatrics/Elder care

None of the above
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Estimates are for a standard 28 -day month
First 28 -Day N = 1,226
June 2008 Survey N = 1,226
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